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02. Problem - Digital Transformation
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02. Problem - Production Cost
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03. Solution - Tech 1
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03. Solution - Tech 2
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04. Traction - Customer
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04. Traction - Customer Case
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05. Scale Up - Market
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05. Scale Up - Market
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https://youtu.be/dirOEq6176Y
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STEP Simply explain your brand or product, and
we will get you an attractive branding

strategy in a minute

Get keyword suggestions

brand canvas

Briefly explain the product or brand on the brand
canvas. We will create brand strategies such as
vision, goals, names, logos, slogans, and personas
that fit the brand.
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03 Example — Carrot Market
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03 Example — Carrot Market

Carrot Market

Brand Logo

Brand Mission
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A carrot would be a fitting object to complement Carrot
Market's logo, as it reinforces the brand's name recognition and
echoes the idea of growth, renewal, and nourishment. A 2D
design would be more appropriate, conveying simplicity and
accessibility. A modern and minimalist style would be mast

Brand Core Value
fitting, emphasizing the brand's tech-sawy approach and

innovative solutions.
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03 Example — Carrot Market
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Brand Mission
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Brand Logo

A carrot would be a fitting object to complement Carrot
Market's logo, as it reinforces the brand's name recognition and
echoes the idea of growth, renewal, and nourishment. A 2D
design would be more appropriate, conveying simplicity and
accessibility. A modern and minimalist style would be mast
fitting, emphasizing the brand's tech-sawy approach and
innovative solutions.
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Handcrafted Unique Flavorful
Artisanal Gourmet Desserts
Pastries Bakery Local.
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ParisianBites v

ParisianBites

Quality
Unique

Brand Core Value
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Brand Slogan

Indulge in luxury with ParisianBites’
unique and delicious macarons.

Brand Logo

A gold Eiffel Tower would suit the brand's logo, as it represents
the Parisian origin and upscale nature of the brznd. A 2D design
would be more appropriate as it conveys simplicity and
elegance. A moder and minimalist style would be most fitting
emphasizing the brand's luxury and exclusive nature.




03 Example - Whisky App

STEP Simply explain your brand or product, and we will get
ol you an attractive branding strategy in a minute
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STEP These are the keywords related to vour product and

02 brand. Uncheck or correg
whiskey
price
marketing g d - technology
photography augmented re education
user-friendly convenience interactive
innovative digital experience.

STEP |s there a name for the product or brand? If not, click the
03  "Generate Brand Name" button to get
recommendations.

Generate brand name
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Whispect

Brand Mission
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Brand Slogan

Enhancing your whiskey experiences with
Whispect's Al-enhanced knowledge and
convenience.

Brand Logo

A sleek 2nd modern whiskey glass would be the most
2ppropriate complement to the Whispect logo, as it conveys
both luxury 2nd a focus on the product itself. A 3D design
would be ideal to showcase the glass from different angles,
allowing users to immerse themselves in the experience. A
vintage style would be the best fit, emphasizing the heritage
and tradition of whiskey-making.

Our ideal customer is a whiskey enthusiast who values
convenience, and expertise, and is looking for a digtal ool to
enhance their whiskey experiences, allowing them to make informed
decisions with confidence.

Stormy gray

The stormy gray color represents the sophistication and
legance of whiskey, while also conveying a sense of depth and
complexity.
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03 Example - Whisky App

STEP Simply explain your brand or product, and we will get
o you an attractive branding strategy in a minute
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STEP These are the keywords related to your product and
02 brand. Uncheck or correct the words you don't like.

whiskey photography Al
information pricing tasting notes
app convenience technology
Innovation marketing professional
branding digital experiential
Interactive user-friendly knowledge.

STEP Is there a name for the product or brand? If not, click the
03 "Generate Brand Name" button to get
recommendations.

Generate brand name

MarkWhisky -

Brand Mission

Brand Core Value
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Brand Slogan

Empowering whiskey enthusiasts through

MarkWhisky
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advanced technology and expert

guidance.
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Brand Logo

A sophisticated glass tumbler with  sleek and modem design
wiould be the perfect match for our brand's logo. This
represents not only the slegance and refinement associated
with whiskey drinking, but also the advanced technology of our
innovative 2pp. A 3D design would be more appropriate to
convey a sense of depth and sophistication, fitting with our
overal brand image. A modem and minimalist style would also
be ideal, emphasizing the cutting-edge technology and
sophisticated aesthetic of our brand.
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Our ideal customer is a whiskey enthusiast who values knowledge
and information in order to make informed purchasi

and enhance their tasting experiences. They

sophisticated lifestyle, and are seeking a brand that aligns with their
values and priorties.
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Deep Brown

The deep brown color conveys sophistication and refinement,
associated with the traditional image of whiskey drinking. It is
also a strong and grounded color, which aligns with our brand's
values and expertise.




03 Example - Whisky App

STEP Simply explain your brand or product, and we will get
o you an attractive branding strategy in a minute
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STEP These are the keywords related to your product and
02 brand. Uncheck or correct the words you don't like.

whiskey photography Al
information pricing tasting notes
app convenience technology
Innovation marketing professional
branding digital experiential
Interactive user-friendly knowledge.

STEP Is there a name for the product or brand? If not, click the
03 "Generate Brand Name" button to get
recommendations.

Generate brand name

MarkWhisky -

MarkWhiskey

Brand Mission
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Brand slogan

Experience the future of whiskey tasting
with MarkWhiskey

Brand Logo

Our ideal cutomar s 3 tach-sawy whickey enfhusiact who enjoys
and

umnﬂgnn“:—-dmﬂ
whiskey




STUDIO LAB
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Brand Canvas
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Explain, and get your brand strategy
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with Samsung Electronics
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with Samsung Electronics
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Vision

TEXT + IMAGE + DESIGN = CONTENT =&
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