Sang Yeon Han

Bangbaebon-Dong Samho Apt. Ma-Dong #302

Seocho-Gu, Seoul, Republic of Korea 137-759

Tel: (02) 592-1208, Mobile: (010) 5281-2432

E-mail: perchief@hotmail.com


OBJECTIVE

Seeking an entry-level as an Assistant Product Manager at Canon Korea Consumer Imaging to contribute to other talented individuals and their organization and help to achieve their fullest potential.
SUMMARY

· B.S in Marketing in 2010

· Fluent oral and written communication in Korean and English

· Diverse international experience - study abroad and travel
· Computer Skills: Windows, MS-Office (Word, Excel, and PowerPoint)

· Strong research and analytical skills, organizational follow-through, and problem-solving expertise

· Excellent project-related teamwork skills  

EDUCATION

Iowa State University, Ames, IA                       

         
           2010

Bachelor of Science in Marketing

GPA: 2.58/4.0

PROFESSIONAL EXPERIENCE

Provider of Strategies and Public Relations
Camp for Election of the President of the Korea Medical Association, Seoul, Korea               Summer 2007

· Researched and analyzed approval ratings for competitor

· Provided strategies and PR ideas for candidate; produced promotional materials, planned campaign schedule for candidate
· Secretary to the candidate 

Assistant to Business Support Team

Hyundai Marine Fire Insurance, Seoul, Korea        
       

    
       Summer 2006

· Provided business support, including translating between Korean and English.

· Composed and summarized official documents for official seminar and company magazine.
SCHOOL PROJECTS
▣ Researched and Analyzed Coca-Cola as a brand; formulated marketing plans and strategies for Pepsi

· Time Period: August 2010 –December 2010

· Practice:

· Analysis of both Coca-Cola and Pepsi (annual sales, sales planning, and PR strategies)
· Proposed countermeasures for Coca-Cola competitor-- Pepsi

· Team Role & Team Members:
· Project leader, 5 members
▣ M&M's Chocolate Sales Marketing: Analyzed PR and How to Improve

· Time Period: August 2010 - December 2010

· Practice:

· Analysis of M&M’s Chocolate (Mars Inc.) for annual sales, sales planning, and PR strategy 

· Conducted market research on competitors (Sales Marketing & PR Strategy)

· Proposed improvements for sales marketing and PR strategy for M&M’s chocolate marketing

· Team Role & Team Members:

· Project leader, 4 members
▣ Caterpillar C175 Diesel Generator: Set Sales, Marketing, and PR strategies

· Time Period: January 2010–May 2010

· Practice:

· Analyzed Caterpillar C175 Diesel Generator Set and competitor goods

· Analyzed market demand and sales planning

· Created and analyzed sales marketing and PR Strategy for Caterpillar C175 Diesel Generator Set

· Team Role & Team Members:

· Competition Analyst, 4 members
▣ New market entry into Russia by IHOP 

· Time Period: January 2010 –May 2010

· Practice:

· Analysis of IHOP and barriers to entry into Russia (Cultural, Political, Social, and Economic)

· Analysis of market demand, planning for sales

· Conducted sales marketing and PR strategies for IHOP’s entry into Russia

· Team Role & Team Members:

· Competition Analyst, 8 members
· Team Role

· Competition Analyst
▣ PR Strategy to Improve Brand Image of United Airlines

· Time Period: October 2009–November 2009

· Practiced:

· Analysis of United Airlines using SWOT

· Proposed improvements 

· Team Role & Team Members:

· Project leader, 2 members
EXTRA CURRICULAR AND VOLUNTEER ACTIVITIES
▣ Member of ISU Marketing Club (IMC)

· Time Period: September 2009-Octorber 2010

· Active member as student ambassador of Iowa State University

· Studied and researched marketing strategies and related topics with peers and IMC

· Attended IMC seminars and conference

▣ Students Today Leaders Forever (STLF)

· Time Period: March 2010

· Volunteer helping to community service for seniors and juniors (40 hrs.)
PROFESSIONAL SKILLS
· IT Proficiency: Microsoft Office (Word, Power Point, Excel, Access)

· Languages – Native Speaker of Korean and Fluent in English

Precise Related References Forwarded Upon Request
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