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	Name
	(Korean)
	SooMin Choi
	Resident

Registration
	851121-1178925
	Age
	28
	

	
	(Chinese)
	崔秀敏
	Patriots/

Veterans
	2. No
	Mobile

Phone
	010-3273-7301
	

	Current  Address
	126-701 Xi APT, 270, Sinbanpo-ro, Seocho-gu, Seoul, 137-930
Rep. of KOREA
	

	TEL
	02-430-3189
	E-Mail
	osori1121@gmail.com
	


	Career history [ Total Career :   year(s)    month(s) ]
	
	Desired Job / Language ability

	Period
	Company & Dept.or Team
	
	Desired
	Dept.
	Position

	Year
	Month
	-
	Year
	Month
	
	
	
	
	

	2005
	07
	-
	2006
	01
	SCINCO / Document Translation
	
	1st. Job
	Marketing
	Product Specialist

	
	
	
	
	
	
	
	2nd. Job
	Marketing
	Marketer

	
	
	-
	
	
	
	
	
	
	
	

	
	
	-
	
	
	
	
	Language
	TEST Name
	Record / Level
	Date

	
	
	-
	
	
	
	
	
	
	
	

	
	
	-
	
	
	
	
	
	
	
	


Educational Background
	Period
	Name of

High School/ College/ Univ.
	Major
	Average

Record

(5.0 Conversion)
	Location
	Remark

	Year
	Month
	-
	Year
	Month
	
	
	
	
	

	2013
	09
	-
	2014
	06
	University College London
	MSci Information Management for Business
	4.2/5.0
	London, UK
	-

	2010
	09
	-
	2013
	06
	University College London
	BSc Information Management for Business
	4.2/5.0
	London, UK
	-

	2009
	09
	-
	2010
	06
	The School of Oriental and African Studies
	International Foundation Courses
	Qualified
	London, UK
	-

	2001
	03
	-
	2004
	02
	Posung High School
	Korea High School Courses
	Qualified
	Seoul, Korea Rep.
	-

	ㆍ Blank period / Reason  (Before / after graduation)

ㆍ Double major / Sub-major, etc.
	After Posung High School, I worked in SCINCO and went to Army.


	Military service / Personal Info.
	
	Certificate / License

	Section
	1. Completed
	
	Name
	Level
	Institute

	Army
	Army
	Class
	Sergeant
	Period
	2007.04 - 2009.03
	
	Driver License
	Type 2
	Seoul Metropolitan Police Agency

	Any handicap

of health & body
	( Handicap grade :         )
	
	
	
	


Family Info.

	Relation
	Name
	Age
	Educational background
	Job
	Company
	Title
	Residence
	Live together or not

	Father
	Hun Choi
	55
	University Graduate
	Business owner
	SCINCO
	CEO
	Seoul, Rep. of Korea
	Live together

	Mother
	Bok Soon Han
	55
	University Graduate
	Housewife
	-
	-
	Seoul, Rep. of Korea
	Live together

	Brother
	Jun Sung Choi
	23
	University Graduate
	Student
	-
	-
	London, UK
	Not live
together


Career Introduction

(Application date : 2014. 09. 14)    
	Ⅰ. Applying motive & Vision
	Applicant : SooMin Choi

	Applying motive
[25 years old photographer and 50 years old lens]
In the old antique camera shop in London, I bought my first lens.

That was the first time that I met Canon. The name of the lens was Canon 50mm f/1.4 M39 and it was produced between

1959 to 1972. Foreign photographers usually describe this planar type lens as “super performance lens” and “hidden jewel” because of its reliability, superiority and unique canon color and rendering. Since then, the lens has become my favorite. However, I was curious about other people's views on this lens so I decided to do a survey as my personal project with the help of my friend's lens.

Same scene was taken with the Canon lens and one with another company’s modern lens and then asked which one they prefer. I expected many people will like the modern lens picture because it was recently produced which makes it possible to capture sharper images in compared with the old Canon lens. Interestingly, most people also preferred the result from the old Canon in praise of its unique color and rendering. Before this survey, I judged the lens quality only by its specifications such as sharpness, distortion and darkened corners. I also believed that improved specification lens can produce better pictures and people always prefer a lens with up-to-date specifications. However, after the survey, I changed way to judge lenses. I realized that photography cannot be explained by numbers. Moreover, I realized that people have various tastes and preferences. In detail, I found that people's preference can differ depends on their gender, age, earning income and photographing style. I really enjoyed the whole process of the survey and due to this influence, working in the camera industry became my dream, especially in Canon which the company knows the real meaning of attractive photos.

	Vision

[Feels the superior color]

As a product specialist, I boost EOS M’s sales and secure Canon’s dominant position in the DSLR market.

Especially, boosting mirrorless sales is important because mirrorless is rapidly growing market, and therefore, I feel that it is necessary to boost up mirrorless sales.

Firstly, I will use Canon’s solid DSLR lens lineup and its reputation as a weapon to boost EOS M’s sales.

In detail, it can be an advantage for EOS M because EOS M users can use solid DSLR lenses on their EOS M directly with the use of an adapter. However, from my experience, most EOS M users were not aware about this and missing out the experience of DSLR lens on EOS M. To prevent this unfortunate event, I have a plan to make a social media campaign on social media such as Facebook and YouTube. It is not only to appeal customers who do not have a camera, but also to appeal users who already have a Canon DSLR camera. It could be their handy “sub camera” for Canon DSLR users.

Secondly, to secure Canon’s dominant position in the DSLR market, I will make a slogan “feels the superior color.”

I will concentrate in promoting Canon’s unique advantages such as using own sensor. In detail, Canon is one of the few companies that can produce camera sensors and effective image processing technology for their cameras. This is one of the reasons that Canon cameras can produce unique and attractive color and rendering. Although some newly emerging companies argue that they can make enhanced camera sensors, they will never replicate a good color signature such as Canon.

As a photographer, who is aware and praise for Canon's unique color rendering and the atmospheric quality it brings, I have indeed a full confidence in persuading customers choose Canon.


Ⅱ. Career details
	Period
	Company & Dept.or Team

Month
	Job title
	Role & Responsibility
	Reason

to leave

	Year
	Month
	
	Year
	Month
	
	
	
	

	2005
	07
	-
	2006
	01
	SCINCO
	Document Translator
	Translating
	Military Service

	
	
	
	
	
	
	
	
	


Ⅲ. Job related training
	Period
	Training details
	Provided by

	Year
	Year
	Year
	Year
	Year
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	


Ⅳ. Competitive knowledge & Skill / Strength & Weakness / Key Achievement 
	(1) Competitive knowledge & skill
	Applicant : SooMin Choi

	Section
	Details

	E
e-Business Knowledge
	As a passionate photographer, I used one of my hobbies as an opportunity to get experience in dealing with clients. By running the personal photo website (http://badgercave.smugmug.com), I got several opportunities to work with clients and gained knowledge on how to manage clients and increased awareness of what they require. In detail, clients have various of tastes so it is important to satisfy clients by offering suitable suggestions. Additionally, when it comes to managing clients, when I meet clients, I did not approach only in business aspect, but I also try to build a personal relationship with them because this provided a strong foundation for both business and networking.

	O

Orientation Knowledge

	When I was in the photography society in university, I was in position that explains the cameras to new members so I am familiar with explaining camera equipment. When I explain about camera and photography, beginners easily get bored to learn basic functions so I always taught them one or two fun technics such as long exposure photography. Long exposure photos which are taken at night seem unusual to them so I could make them to keep concentrate.

	S

Software Knowledge and Skills
	Another important skill I achieved is gaining photography software knowledge and handling them. By editing my photos such as fixing noise, distortions and white balance, I fully understood the structures and formats of photo files such as Raw format, Jpeg and Tiff.  Further, I gained skills to use software such as Adobe Lightroom, Photoshop and Apple Aperture, DX0 Optics Pro and View Point in different computer OS such as MS Windows and Apple OS. 

As a result, many friends call me as “The editor” and frequently requested for editing jobs for their pictures.


(2) Strength & Weakness / Key achievement

	Section
	Details

	Strength
	[Persuading Graham]

My main Strengths are challenging spirit and persistence. When I try to get into the university, I faced difficulties because the applying season for the foundation course was already closed. However, I did not give up and right away, I started to seek for another way. I was aware that the principle of the course usually head to a pub after work so I waited him in the pub. After 3 hours of waiting, finally, I was able to meet him and I started to convince him sincerely. He suggested me that he would accept my admission if I manage to pass the English exam which he offers. Although it was an adventurous experience, I achieved a chance to start the study life in UK successfully because of my challenging spirit and persistence.

	Weakness
	[Communication > Team > Individual]

One of my mottos is that team comes first than individual, but one day, it affected as my weakness. When I lead an e-business project group in university, I had a conflict with another member who did not cooperate. The member seemed passionless. I wanted to make him cooperate without forcing so I discussed with other team members and decided to make a beer party to enhance team bonding. However, the member refused our offer. I thought he was too selfish and ruining team chemistry so I had arguments with him. Suddenly, He confessed me that he is not allowed to drink because of Ramadan and that he was tired because of it. He could not tell us because of negative views on Muslims at that time in London. The experience was a valuable lesson and it made me to become a better team leader or a team player.
After this incident, I always revise this when I work with other people and try to consider every individual’s difficulty.

	Key 

achievement
	[The Best Charity Fundraising Team]

When I was a member of charity fund raising project in university, members decided to make a social network campaign because with limited budget, we thought that it is the best way to make effective promotion. For that, we needed to take pictures of the interviewees and upload photos to our social media websites. However, when we tried to take pictures of the interviewees, most people got embarrassed and refused it. Therefore, I needed to come with a better idea. After brainstorming, I offered to use a counter idea. In detail, we decided to not request and decided to wait for interviewees coming. Further, we made a banner which was written "Get free Facebook profile pictures and be a hero for Richard House Charity.” Surprisingly, much more people got interested in our project and asked us about the charity and my group was awarded as "the best fundraising team" in the digital marketing class. 

I assume that the product specialist role not only requires great knowledge of photography and camera equipment, but also a good understanding in marketing. I believe that my broad marketing knowledge, photography knowledge and running photo website experience will make synergy for the product specialist role.
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