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Vision

“Be Brave, Make Your Deck, Make our Wave.”
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The target of Drunk Elephant, MZ generation in Korea,

has the following five characteristics in skincare and consumption trend.
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01 Situation analysis

Most of consumers are satisfied with clean/vegan cosmetics,
as expectations before purchasing the product are met while using the product.

Clean/vegan cosmetics Satisfaction Satisfied expectations through product usage

B6-5. Did you like clean/vegan 8. Why did you purchase
product you have ised? daanfvegan praducis?

B6-6. What was satisfaction fator of the product.
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